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STEAEXOZ EMMOPIAZ, AIAOHMIZHZ KAI TPOQOHZHS MPOIONTQN (MARKETING)
2TEAEXOZ AIOIKHZHZ KAl OIKONOMIAZ 3TON TOMEA TH2 ATPOTIKHZ OIKONOMIAZ
TEXNIKOZ ATPOTOYPIZMOY

ITEAEXOZ TEXNOAOTIAZ KAI EAETXOY TPOOIMQN KAI MOTQN

TEXNIKOZ AMNEAQYPTIAZ KAl OINOAOT A2

TEXNIKOZ TAANAKTOKOMIAZ - TYPOKOMO2

TEXNIKOZ MEAIZZOKOMIAZ

AIAXEIPIZTHZ TEQPTOKTHNOTPOOIKQN EKMETAAAEYZEQN

ZTEAEXOZ EMIXEIPHZEQN TYNOMOIHZHZ, METAMOIHZHZ KAl EMIMOPIAZ ATPOTIKQN
NPOIONTQN

TEXNIKOZ BIOAOTIKHZ / OPTANIKHZ TEQPTIAZ

TEXNIKOZ AENAPOKOMIAZ KAl ENAAAAKTIKQN AENAPQAQN KAANIEPTEIQN
TEXNIKOZ OEPMOKHMIQN KAl KAAAIEPTEIQN YO KAAYWH

TEXNIKOZ MOTOIMMOIIAZ - ANOZTATMATOINOIIAZ

EIAIKOZ EOAPMOZMENQN TEXNOAOTIQN XHMIKQN KAI MIKPOBIOAOTIKQN ANAAYZEQN
(MEIPAMATIKH EIAIKOTHTA)

TEXNIKOZ ENE=ZEPTAZIAZ KAl METAMOIHZHZ TPOOIMQN ZQIKHX MPOEAEYZH2
(MEIPAMATIKH EIAIKOTHTA)

TEXNIKOZ APQOMATIKQN - QAPMAKEYTIKQN OYTQN

ITEAEXOZ AIOIKHZHZ KAl OIKONOMIAZ Y TON TOMEA THX ATPOTIKHZ OIKONOMIAZ (NEOZ
OAHI0%)



